
M y n a m e  i s  E n es 
Kocatopçu and this year I 
graduated from Eskişehir 
Technical University, from 
the Department Aviation 
Management. During 
my university education, 
my aim was to learn 
and improve myself by 
accessing knowledge and 
by questioning, and to 
also mutually benefit from 
sharing what I learned with 
my social and professional 
environment. During my 
time at the university I 
volunteered for various 
scientific research teams 
and student clubs. Gaining 
knowledge is a precious 
journey, and I recently had 
the opportunity to have 
a conversation with an 
industry executive in the 
first edition of “Business 
Cockpit” Interviews which 
gave me a glimpse into the 
field of aviation. I learned 
some new information 
valuable insights about 
the future of aviation 
which I am pleased to 
share.

Before I  share the 
interview, let me provide 
a bit of background on 
how this interview series 
came to be.  During my 
last year at university 
I met the Aeronautical 
Engineer Can Erel, who is 
known for his military and 
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Before I  share the 
interview, let me provide 
background on how this 
interview series came to 
be.  During my last year 
at university I met Mr. 
Can Erel, who is known 
for his military and civil 
aviation activities, but 
especially for his efforts 
a nd  ded ica t ion  to 
training and mentoring 
aviators of the future as 

an aeronautical engineer. 
We held meetings to 
participate in the @
Team project, which was 
planned and implemented 
at the beginning of the 
COVID-19 outbreak. 
A few weeks later, I 
learned that Mr. Erel was 
planning remote business 
conversat ions  w i th 
aviation decision-makers 
under the title "Business 
Cockpit". He intended to 
prepare this project with 
a task group consisting of 
young aviators preparing 
to take part in the industry, 
and I became a volunteer 
candidate. After the 
necessary evaluations, 
I was very happy when I 
learned that I had been 
selected as the first 
member of that task 
group, as a fresh graduate 
from Department of 
Aviation Management 
and the Vice President of 
the School's Civil Aviation 
Club.

During our frequent 
meetings with Mr.Erel, 
he highlighted that air 
cargo, business jets, air 
ambulances, and general 
/ sports aviation are 
areas that have serious 
development potential 
in the aviation industry,  
significantly affected  by 
the COVID-19 pandemic. 
. I know that Can Erel 
was a member of the 
team to create the idea 
and strategize of my 
aviation school.  During 

our meetings he has 
stated that the concept 
of the "Global Economy" 
and that its impact area 
would change with the 
effects of the COVID-19 
pandemic. He said "Design 
and Production" oriented 
changes would occur 
in aviation as in every 
field, that the volume of 
business jets would grow 
more than expected.  He 
wished to supply and put 
business jets into service 
with mobile EMS kits and 
start operating them in our 
country if he had enough 
capital.  He then shared 
his idea “Business Cockpit 
Interviews”. We wanted our 
first interview to be on the 
subject of business jets 
and to associate it with 
China, which has the most 
significant development 
potential on a global 
scale, and it is one of the 
most ambitious regions 
in the field of "Design and 
Manufacturing."

I was given full support 
in this activity from my 
esteemed mentors; Mr. 
Hakan Çağlayan, Körfez 
Aviation Manager for 
business, and Dr. Ferhan 
Kuyucak Şengür, Professor, 
Department of Aviation 
Management of Eskisehir 
Technical University. 

When we contacted 
Gulfstream Aircraft 
China General Manager 
Mr. Bin Zhang and with 
his positive response to 
the questions, we had 
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Enes Kocatopçu (EK): 
Before the pandemic, 
how would you evaluate 
the business jet 
industry? What were 
the global trends in the 
business jet industry at 
that time?

Scott Neal (SN): 
Gulfstream entered 
the pandemic with an 
innovative product line, 
strong business and a 
great deal of interest in 
our products around the 
world, all of which have 
helped us weather the 
crisis. We are in a strong 
position thanks to our 
geographically diverse 
distribution of products, 
o u r  u n m a t c h e d 
customer service and 
outstanding support.

As far as trends, 
business-jet customers 
around the world are 
showing increased 
interest in the ultralong-
range, large-cabin 
aircraft Gulfstream 
offers – the G500, 
G600, G650, G650ER 
and G700. This portfolio 
provides a compelling 
mix of range capabilities 
at high speeds, so 
customers can choose 
an aircraft that best 

fits their mission 
requirements.  

We also see continued 
interest in our super-
midsize G280 for 
customers who need 
a nimble aircraft for 
shorter trips and one 
that can access hard-
to-reach airports 
and does so with the 
performance features 
of a large-cabin aircraft.

EK: How has COVID-19 
affected the Business 
Jet Industry? How would 
you evaluate this effect 
on operators and private 
ownership?

SN: The COVID-19 crisis 
and its impact on travel 
really make the case 
for business aviation. 
Business-jet operators 
and passengers have 
much more control over 
schedules and routes 
as well as health and 
safety when traveling 
on a private jet. 

EK: What has changed 
in  the customer 
experience during 
COVID-19? In terms of 
customer experience, 
what changes do you 
expect in the business 
jet industry post-
COVID-19?

SN: Customers have 
become increasingly 
interested in features of 
the cabin environment 
that enhance health and 
wellness. Gulfstream 
leads the industry in 
providing a healthy cabin 
experience with 100% 
fresh, never recirculated 
air, low cabin altitudes, 
whisper-quiet noise 
levels and an abundance 
of natural light thanks 
to Gulfstream’s large, 
panoramic windows.

Gulfstream has recently 
added even more 
enhancements to the 
signature Gulfstream 
Cabin Experience with 
an air ionization system. 
Gulfstream’s plasma 
ionization system, which 
operates whenever the 
aircraft environmental 
control system is active, 
works by emitting 
positive and negative 
oxygen ions that actively 
seek out and inactivate 
harmful molecules in the 
air and on surfaces. 

The plasma system is 
available as a retrofit 
on the Gulfstream 
G650 and G650ER, 
G550,  G450 and 
GV models ,  with 
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prepared, the scope of 
our first e-interview 
finalized. I  focused 
on this theme in my 
research afterwards.  
Our research showed 
that there are a total of 
13 Gulfstream business 
jets in Turkey consisting 
of 1 G450 and 3 G550s 
used by operators in 
general aviation, and 1 
G-IV, 1 G150, 4 G450s, 
2 G550s, and 1 G650 in 
the air taxi field used 
by seven operators. We 
conducted a detailed 
rev iew Gul fstream 
Aircraft company and 
its products in this 
field. The company has 
been developing its 
product range, placing 
particular importance on 
technological superiority.

I  had the pleasure 
of  conduct ing  an 
e-interview with Mr.Scott 
Neal, the Vice President 
o f  t h e  c o m p a n y 
responsible for global 
sales, after the mid-
term review silence of 
Gulfstream, a subsidiary 
of General Dynamics. 
T h e  a n t i c i p a t e d 
developments in the 
field of business jets 
attracted my attention 
also in this interview.  

I would like to thank 
M r .  Z h a n g ,  t h e 
company's corporate 
c o m m u n i c a t i o n s 
managers, and of course  
Mr.Neal and my mentors 
who made this interview 
possible. We wish you a 
pleasant reading!
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